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*

 

. Con-

-

of physical (material) and virtual (digital) spaces. Furthermore, it pays attention to the meaning of emerging 
. The cultural implications of widgets, switching and overlaying are also introduced. 

processes. They collect materials, review literature and try to conceptualize the new media 

this new domain of media studies.

 * University School of Physical Education in Wroclaw; katarzyna.kopecka.piech@gmail.com
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-

2007; Jensen 1998; Storsul, Fagerjord 2008; Storsul, Stuedahl 2007) delivering converging 

Jenkins 2001; Jenkins 2003; Jenkins 

convergence of electronic and media space, convergence of digital and physical presence, and 

Souza e Silva 2009; Souza e Silva, Frith 2010). On the one hand, the contemporary city is 

logy1

and social, etc. In one case, media space convergence remains on the physical level (like an 

-

relative or relational. It “depends on the nature of the phenomena under investigation” (Harvey 
-

-

 1 , „Studia Medioznaw-
cze” 2012, nr 3.
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-

-

of, -

tools of exploration, experience and sensory experiencing of the city. The intercourse with 

part of the city infrastructure, architecture and landscape. They deliver infrastructure for 

-

2. Media and city remain in mutual relations: 

Converging media spaces interrelate (Figure 1). For example, spatial practices of using 

-

represented) spaces of the city interrelate with users’ emotions, identities and imaginations. 

 2 

, w: E. Steczek-Czerniawska, M. Zdrowicka-Wawrzyniak (red.), , t. II, Kaliskie To-
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converging media representational space

converging media spatial practices converging media representation of space

4. COMMERCIALIZATION OF URBAN SPACES –  
 

the city is the space of operating and advertising in the offered media products, e.g. computer 
-

market. After all, along with access to certain functions in the augmented reality applications, 

all of which makes the user active, and stimulates his participation (mainly ludic participation, 

3.
-

simultaneously seen as a purchase and a use. Such view makes it easier to understand the rules 
4 function and why, along 

-
tions). This commercial, promotional aspect of many media tools accompanies the work and 

5.

 3 

-

 4 

another according to their relative distance in physical space” (Souza e Silva, Frith 2010: 485).
 5 
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status of place. Per Gustafson (2001: 5–7) refers to several concepts of place: place as a set 
of three components: physical setting, activities and meanings (Relph 1976: 47), place as 

-

-

of place” (Wellman 2001: 230). Past research on walkman users has shown partial isolation 
of the music listener from the space surrounding them (Hosokawa 1984: 167). Currently, 

Figure 2. 
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This is the realization not only of the ”always on and always there” idea (Lange 2009a: 165), 
 concept. Place multiplication is not only 

internet maps like photos, videos, reviews, comments, and even writing a collective screenplay 
6

of multiplying places. Selected products offered on eBay were presented in a storefront at 

Items in the 

Traditional analysis of contemporary spaces has often referred to the concepts of network 
7, and 

and the node is less important. Adriana de Souza e Silva and Jordan Frith (2010: 488 and next) 

and relationship changes. The role of pace, priority, chasing, overtaking etc. is growing. People 

 etc. Users’ activity “on time” makes them still important as 

(nodes of city networks, e.g. transportation networks) are located.

 6 E.g.  (Leo Burnett New York 2011).
 7 Both approaches, physical and metaphorical stress the importance of new structure, morphology and logic of 

the network society and information infrastructure. 
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their representation. City maps are experiencing a peculiar renaissance. It is the street that is 

not spontaneous, and imposed. Internet community maps have changed the order of things 

whereas places have undergone further multiplications – depending on the map, the service 
and their function, they have turned to a visualization of experience, social relationships and 
transactions. Looking at various community maps, such as Google Maps of the same area, e.g. 
Lower Manhattan, we will see a totally different town, seen through the eyes of people remain-
ing there – on photos, Wikipedia entries, and even 
happens and where exactly it happens (Figure 3). Flickr Maps are another example of converg-
ing media space co-creation: a photographed interactive map of individual experience of some 

a place – a mixture of personal and community experiences of the city 

Figure 3. 
video, Wikipedia, Buzz
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Figure 4. Lower Manhattan on Flickr Map

The merging process of virtual content and physical loci or physical content and virtual 
loci results in the creation of  – additional physical or virtual  corre-

in touch with those spaces, and creating them.

Figure 5. Tourist Information Centre, 
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 gain 

are particularly so. New carriers, applications, contents, interfaces and layouts as well as 

-

widgets, etc. The widget, like other interfaces, “includes ways of manipulating data, that 
is, a grammar of meaningful actions that the user can perform on it” (Manovich 2001: 69). 

-

-
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unnecessary in the face of cloud computing storage. The interface is central in cloud comput-
ing to communicating with a server – the main “provider” of the service.

triggers space multiplication – as the name indicates, its essence is the new layer – the addition 
of a new element to an already existing layer; either in the material or virtual sense. The over-

must adapt to the logic of media convergence or rather “moulding forces”8 (Hepp 2010: 38) 
of convergence. Those are the forces of overlaying, putting and removing media elements 

-

Converging media spaces are simultaneously the cause and effect of interrelationships 

-

-

especially important here. On the other hand, the city is mediatized even more intensively in 

extent, or at least its attractiveness, e.g. touristic, does so. The almost universal use of so 

geotechnologies as well as LMSN and their links with traditional media, result in a technology-

 8 

-
tion” (Hepp, 2010: 41).
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10. CONCLUSIONS

media studies, whose nature is interdisciplinary, or rather transdisciplinary, at the crossroads 
of, among others, cultural studies, human geography, sociology and informatics. There has 

-

-

of media-space issues.
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